[image: image1.jpg]


N   E   W   S          R   E   L   E   A   S   E

Client:
Walt Denny Inc. 
Description:
What PR can do for your company
Project:
09-WD-013

For Release:
Immediately
Contact:
Mary Lou Denny, marylou@waltdenny.com
Beat the Slow Economy and Perpetuate Success with Strategic PR  

Conducting public relations is a sound strategy in both boom times and downturns. In today’s economy, organizations engaged in public relations effectively have a bullhorn, while those on the sideline have a finger to their lips. In all market conditions, PR is a key to profitability that opens many doors along the way. 

When a business takes advantage of a comprehensive public relations strategy, it interacts with a universe of customers and prospects. Connectivity means that now more than ever, a marketer’s message has a vast number of places to reach a targeted audience. PR not only helps build a favorable image, it can develop leads that turn into customers, and can turn a customer into a loyal buyer and even into a source of referrals.

Global marketer Procter & Gamble conducted a recent three-year study that looked at the marketing mix of six brands, finding that public relations had the highest return on investment of any tactic. It also found that PR had an overall 275% ROI, and a high ROI with relatively low investment compared to other marketing tactics. 

A PR placement in the media is tantamount to a powerful third-party “endorsement.” A well-written, targeted news release with a focused media relations strategy can result in this endorsement for a company’s new product, new initiative or a trend related to the organization. This builds awareness for the brand, especially when exposure is driven across a range of media. The swell of positive exposure helps create a connection, assisting to give a company “a name and face” and an associated set of good qualities. Through print, online and broadcast media, the organization’s message is spread, and multiplied. 
On the web, PR can assist in making a brand ubiquitous, through great search results, and high visibility at a company’s own website, and also through  press releases, articles, blogs, forum discussions and other user-generated content. 

In a MarketingSherpa case study, technology coaching site Noobie increased its newsletter subscriber list by researching topical blogs, and emailing them. Blogs drove 71.5% of new email registrations, while referrals added another 12.8%, growing the subscriber list to 20 times its size. After an immediate spike in which page views approximately quintupled, they settled at twice the previous volume.  
By telling its story through marketing PR, a business is able to get in front of its audience and highlight the beauty, practicality, innovation or value that its products, services or mission bring. In turn, this brand building increases profitability by helping create customer demand for specific products or services. 
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 When a company gains the spotlight in an article, is quoted, or is included among a selection of like companies in an article, the “endorsement” also generates a sense of authority and expertise for the brand. 

As PR builds a brand, it also elevates it above competitors. This is especially true during an economic downturn. Savvy marketers know that a recession is not the time to reduce PR, but a critical time to keep or even accelerate PR pace. While competitors may choose to slash dollars, the public relations investment at this time keeps an organization visible and subsequently top-of-mind, creating the opportunity to increase market share during tough times, and after. 

While PR has a company’s end user in mind, a wonderful effect it delivers is to energize an organization and its partners, such as resellers and current clients. When they see and hear great things about themselves and the company, it is often inspiring. PR placements then serve as a key tool and source of pride for a sales force. 
With its capacity for high-quantity results, public relations is a vehicle for success. PR both drives success and highlights it. With a good PR strategy, this becomes a dynamic cycle that a business is happy to repeat. 


For more information, email walt@waltdenny.com, or call 630-323-0555. Since its founding in 1989, Walt Denny Inc., a full service public relations and advertising agency, has been The Home Products Agency™, working with a national client base and building each organization’s positive brand awareness through bold results and individualized strategies. Client experience includes industry-leading organizations such as Whirlpool, KitchenAid, HomeCrest Cabinetry, Royal Outdoor Products, The Tapco Group, Johnson Hardware, Amerock, a division of Newell-Rubbermaid, Leaders Bank, and Aaron Equipment.  
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